5 ( 209 ) 2005

20 90 , )

: (B)

(EDF) :
(LI1ED) : )
(PCE) :

[ ]
[1]Berger, Paul D, Nada I. Nash. Customer Lifetime Vaue: Marketing Modd s and Applications [J]. Journa of

Interactive Marketing, (1998) Vol.12, No.1:173/31

[2] Muhem, Framis J. Customer Profitability Andyss Measurement , Concentration, and Research Directions
[J3]. Journd of Interactive Marketing, (1999) Vol. 13, No.1: 25- 40

[3]Wayland, Robert , Paul Michad Cole. Customer Connections: New Strategiesfor Gowth Boston [J]. Harvard
Busness School Press, (1997) : P. 267

[4]Rakesh Nirg , Gupta, Customer Profitakility in Supply Chain [J]. Journd of Marketing, (2001) Vol. 65:1 —
16

[5]Roland T. Rugt, Vaarie A. , Driving Customer Equity: How Customer Lifetime Vaueis Reshaping Corporate
Strategy [M], New York: Free Press 2000

61 -



(

209

)

2005

2003

62 -

zero2ipo

30

Venture one
100 ,



(

209

)

2005

63 -



5 ( 209 ) 2005

[1]
(2]
(3]

64 -

[M].

, 5000 : ,
10 %,
2001. 1
[3]. ,2004(4) :86 - 91
. 2001



