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Excavation and Shape of Emerging Tea Regional Public Brand

HUANG Ling-yun, LIU Ya-na, WU Sheng-yi

(School of Management, Fujian Agriculture and Forestry University, Fuzhou 350002, China)

Abstract: In our country,many tea brand use regional public brand as a form of endorsement ,and strive to build brand advantages and features

prominent to occupy a space for one person in the tea market. Analyze the assessment of the 2014 Chinese tea area public brand value report about

the top 30 tea brands,discuss the present situation of tea area public brand personality mining and problems,and then put forward practical brand

shaping strategy.

Key words: tea;regional public brand;brand personality
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